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Why do American’s celebrate this holiday, with fireworks?

Independence Day or also known as the 4th of July, dates back
to the days of the American Revolution, a time of political up-
heaval between the years of 1765 and 1783. Thirteen Colonies
maintained by force of arms, their refusal to submit to the au-
thority of the King and Parliament of The United Kingdom of
Great Britain formed in 1706, and founded the independent, Re-
public of The United States of America. Starting in 1765, mem-
bers of The American Colonial Society rejected the authority of
the British Parliament to tax them and to create other laws affect-
ing them without any Colonial representatives in the
Kingdom/Parliament.
It was considered radical thinking
to desire complete independ-
ence from The United Kingdom
of Great Britain. Radical think-
ing that God, the creator, had
intended the colonist to be free
men, not indentured subjects to
King George, “In God we Trust”
not in, “Parliament we Trust.” During
this time, few of the Colonies wanted to par-
take in the complete departure from Parliament
control and taxation, the Colonies who did, were
called Patriots. By mid-1776 animosity towards The
United Kingdom of Great Britain had increased and more
and more Colonies and Colonists were in favor of Independence.
This was largely influenced by Thomas Paine’s bestselling pam-
phlet, “Common Sense” published at the beginning of 1776 and
reaction to Parliament passing the Coercive Acts of 1774. Samuel
Adams giving speeches at Faneuil Hall, Boston and guiding the
drafting of the Constitutional Association and Articles of Confed-
eration. “Common Sense” marshaled political and moral argu-
ments to encourage common people in the Colonies to fight for

government, OF THE PEOPLE, BY THE PEOPLE AND FOR
THE PEOPLE!
It didn’t take long for the newly formed Congress to meet at
Independence Hall, 3rd Street, Philadelphia, June 7, 1776 where
Richard Henry Lee introduced a motion calling from all 13
Colonies for Independence.
Then Congress appointed a FIVE MAN commi6ee in Philadel-
phia to draft a formal statement which justified the break from
The United Kingdom of Great Britain, this is the “Declaration of
Independence”. When July 2nd 1776 approached, the Continen-

tal Congress, except the New York delegation, voted in favor
of Lee’s Resolution for Independence by a unanimous

vote (New York later voted affirmatively). This is
the day, July 2, 1776 when John

Adams wrote a le6er to his wife
Abigail stating that, “July 2nd
will be celebrated, by succeed-
ing Generations, as the greatest

anniversary Festival”, the cele-
bration should include “Pomp
and Parade… Games, Sports,

Guns, Bells, Bonfires and
Illuminations from one End of this

Continent to the other.” The Declaration of
Independence was mostly wri6en by Thomas

Jefferson of Virginia, the other 4 men responsible for
drafting the Declaration were John Adams of Massachu-

se6s, Roger Sherman of Connecticut, Benjamin Franklin of
Pennsylvania and Robert Livingston of New York.
Even though the actual Vote for Independence happened on July
2nd , the 4th of July became the famous day, celebrated as the
birth of American Independence.
To celebrate, Group Marketing Services, Inc. is distributing American
Flag Decals to our accounts to proudly display your patriotism!

A Celebration of American Freedom – The 4th Of July!



Recent college graduates placed the most value on the
employer's health insurance as the number one employee
benefit, according to a survey by the American Institute of
CPAs. Paid time off and student loan forgiveness are in 2nd
and 3rd places respectively.

While younger investors have the most to benefit from 401(k)
matches at the earlier ages, only 36% of the surveyed gradu-

ates said this was a “top 3” workplace perk. More than half of
the participants said medical coverage was the “top work-
place benefit.”

The accounting association polled 547 adults in late 2018. The
participants have either graduated from college in the last 24
months or are due to complete their higher education in the
next 12 months.

Employer’s Health /Rx Insurance Is The Top Benefit College Graduates Want

81% of Patients in Study say Provider was thorough in
Telehealth Visit
The AMA collaborated with the COVID-19 Healthcare Coali-
tion to perform the COVID-19 Telehealth Impact Study.
Researchers surveyed nearly 1,600 physicians and queried
more than 2,000 patients and found:
• 79% were very satisfied with the care received during their

last telehealth visit.
• 81% said the provider was thorough.
• 84% were confident their personal information was secure

and private during the visit.

• 83% believed the quality of the patient-
physician communication was good.

• 73% will continue to use telehealth
services in the future.

• 41% would have chosen telehealth over
an in-person appointment for their last
visit, even if both
required a copay.

(Source: AMA, May, 2021)

GLEA Members– Get Started With Teladoc® Online:
h6ps://member.teladoc.com/registrations/get_started

COVID-19 Telehealth Impact Study

The Teladoc® mobile app is the most convenient way to
Teladoc® and feel better!
The quality care you want... With the convenience you need.
24/7 Tele-video Physician Consultation/Prescriptions avail-
able, with just a $10 Copay at time of services. Speak to a
licensed doctor by web, phone or mobile app in minutes!
Healthcare professionals, trained physicians, dermatologists
and therapists with an average of 20 years experience!
To register at www.teladoc.com , all adults (employees,
spouses and adult children) will need to enter their name,
date of birth and Group Insurance Member ID Card Number
to create a Login, as indicated on the Teladoc® website, then
select Great Lakes Employers Association
PPO Plan as “Benefits
Provider.”
Schedule a doctor visit,
manage your medical
history and even send a
prescription to the near-
est pharmacy – all from
the palm of your hand.

Some consultation examples:
• General Medical
• Cold & flu
• Bronchitis
• Allergies
• Pink eye
• Dermatology
• Skin infection
• Acne
• Skin rash
• Abrasions
• Moles/warts
• Upper respiratory

infections
24 hours a day, 7 days a week
Teladoc® is available to consult with a doctor over
the phone, by video or through the mobile app.
This service is another Great Lakes Employers
Association PPO Plan Benefit you can access
for quality, affordable healthcare, at your
convenience!

GLEAOffers Members 24/7 Access To Quality Healthcare With Teladoc®

The frequency of misdiagnosis in healthcare is surpris-
ingly high, particularly when complex conditions are
involved. Studies have shown that among patients
with significant illness, 21% of diagnoses were incorrect
and 66% required modification. While second opinions are
an effective means of comba6ing misdiagnosis, incorpo-
rating them into the care path often is a must. Recognizing the
challenges and importance of having the correct diagnosis in
treatment of serious illness is paramount.
GLEA Medical Plans include the Pre Treatment Notification
Processwhen procedures are scheduled and which medical

records are reviewed by qualified medical personnel.
The Major Medical Plans have a Second Medical
Opinion Benefit Allowed included the Schedule of

Benefits. “Second Opinion” means a second inde-
pendent Physician surgeon opinion sought/obtained
prior to incurring Surgical Expense for a non-emer-

gency surgical procedures for a Covered Person.
It is important when seeking a Second Medical Opinion to
provide your prior Medical Records including any test or
imaging that has been done.

Second Medical Opinion Benefit

2



Group Marketing Services, Inc. regular office hours are Monday through Friday 8:00 AM to 5:00 PM. Beginning with Memorial
Day weekend and continuing through the Labor Day weekend office hours on Fridays will be from 8:00 AM to 4:00 PM.
Online service continues to be available around the clock, twenty-four hours a day at www.groupmarketingservices.com

Please duplicate and distribute to each of your employees, Plan participants or forward as an email to your employees.
Many newsletter articles are informative as to current, Employer sponsored, group insurance Plan Benefits, usage and updates.
Please post this Newsletter, for employees' review, in a conspicuous, on site location. Access this and other newsletters at:
www.groupmarketingservices.com

Group Marketing Services, Inc. Summer Hours

Employers can make arrangements to allow the individual
purchase by employees of group Life and Accidental Death &
Dismemberment Insurance at group rates-– Providing the
economic purchase of maximum life insurance protection at
the least amount of money.
This is in addition to the life insurance, AD&D and Loss of
Sight benefits already provided and the amount shown in the
schedule of benefits listed on your completed certificate No.
734116. Eligible persons are those employees under age 60,
actively at work 30 hours a week or more and already insured;
and their eligible spouses.
Some advantages and general provisions include:
• It is easy. • It is affordable.
• An additional benefit of Payroll deduction provided by the

employer through the Flex Spending, payroll deferred
account.

• Creates an immediate Life Insurance
estate and additional financial
security for the Family.

• Waiver of premium in the event
of total disability prior to age 60
is automatic.

• Conversion privilege available
in the event of termination of
employment.

• Benefit amounts are available in
$10,000 increments to $50,000
maximum Benefit not to exceed
two times your annual wages.
Minimum amount requirement is
$20,000. Additional spouse coverage
option is $10,000.

Learn more at www.groupmarketingservices.com.

Additional Employee Life Insurance Available
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by Corey Ashley, Controller / Group Marketing Services, Inc.

The Patient Protection and Affordable Care Act (PPACA) im-
poses an annual fee (tax) on Fully Insured Group Medical
Plans, Medical Reimbursement Plans, Health Reimbursement
Accounts and Self-Funded Medical Benefit Plans to fund the
Patient-Centered Outcomes Research Institute (PCORI).

The PCORI fee was scheduled to sunset as of the end of 2019.
However, the PCORI fee has now been extended another 10
years by the Further Consolidated Appropriations Act, 2020.
The fee is $2.54 per insured individual (employees plus de-
pendents). Group Marketing Services, Inc will file and remit

the PCORI fee on all Fully-Insured Group Medical Plans that
we administer.

Medical Reimbursement Plans, Level-Funded and Self-Funded
Medical Benefit Plan are required to file and pay a separate
PCORI fee.

The PCORI fee is reported on IRS form 720 due August 2, 2021.
We will send out a reminder this month to those group insur-
ance plans that are required to file and pay a separate PCORI
fee.

As with any tax issue, we recommend you consult with your
tax professional regarding this ma6er.

PCORI Fee Reminder

Group Marketing Services, Inc. (GMS) will be adding new online
services this summer to www.groupmarketingservices.com.

Many people currently use the
GMS website to view claim
payments, manage prescription
refills, download forms, to
print claim payments, EOB’s
and access forms.

In addition to our current online

services, the new Client Portalwill give new employees the
ability to complete their group insurance enrollments online
for both themselves and their family with their employer’s
approval. Current employees will have the ability to make
changes and updates to their current enrollment.

Employers have the ability to view and pay their monthly
invoice online with the new banking interface.

Look for more information in our upcoming issues and
at www.groupmarketingservices.com.

Coming This Summer – GMSWill Launch The NewOnline Client Portal



Everyone has heard of it, everyone has it. Some just have more
than others.
LDL is the “bad cholesterol”. Lower your LDL value and you
will lower your risk for heart disease.
1. Consume at least 10 to 25 grams of soluble fiber each day.

Soluble fiber is found in fruits, root vegetables, legumes,
oats and flax.

2. Graze– eat six small meals a day instead of a large lunch and
even larger dinner.

3. Use nonfat dairy products.
4. Strive for 30 minutes of moderate exercise per day. Take the

stairs instead of the elevator.
5. Limit saturated fat by focusing on legumes, vegetables,

fruits and whole grains instead of dairy products and red

meat.
6. Avoid trans-fat. This type of fat will

be found in fried food and processed
food. Donuts are not your friend.

7. Daily cholesterol intake should be no
more than 100 mg.

8. If overweight, consult a physician and begin your diet.
Today.

9. Lower your triglycerides by limiting the intake of sugar.
Canned or frozen fruit juice can be high in fructose, opt for
the real thing to avoid extra sugar.

10. Stanol rich margarines and dressings are tasty – replace
your bu6er or margarine with a product such as Take Control
or Benecol and use in moderation.

Health experts have recommended 10 lifestyle changes, includ-
ing quit drinking alcohol and limiting the consumption of
processed meats, to prevent 12 different cancers linked to obe-
sity in a major new report.
The World Cancer Research Fund (WCRF) assessed
decades-worth of evidence and found an association
between obesity and cancers of the stomach, mouth
and throat, liver, ovary, bowel, gallbladder, kid-
ney, esophagus, pancreas, and womb. Breast can-
cer after menopause and advanced prostate
cancer were also linked to obesity.
The "Diet, Nutrition, Physical Activity and Can-
cer: a Global Perspective" report presented at the
European Congress on Obesity in Vienna in-
cluded an updated version of the organiza-
tion's cancer prevention recommendations,
which it dubbed its “blueprint to beat can-
cer.” It was accompanied by the Cancer
Health Check tool, which offers personal-
ized recommendations for how to prevent
the disease.
The recommendations included: being a
healthy weight; exercising; eating grains, vegetables,
fruit and beans; avoiding high calorie foods; limiting the con-
sumption of red and processed meat and sugar-sweetened
drinks, as well as cutting out alcohol. The WCRF also warned
against relying on dietary supplements and emphasized the ben-
efits of breastfeeding babies.
Regularly drinking sugar-sweetened drinks was linked to cancer
because it can cause weight gain and obesity. Being physically
active was found to directly protect against cancers of the bowel,
womb post-menopause and breast.

Mirroring a 2015 World Health Organiza-
tion warning that linked the consumption
of processed and red meats to forms of
cancer including bowel, the report recom-
mended a diet featuring wholegrains,

vegetables and fruit. Red meat should be
limited to no more than three portions (350

to 500g cooked servings) a week.
Alcohol, meanwhile, was “strongly” associ-

ated with cancer of the breast, liver, mouth,

bowel, throat, esophagus, and stomach.
Susannah Brown, senior science program manager with WCRF,
said: "This report contains significant findings on how diet,
weight and physical activity affect cancer risk and show how
important adopting a healthy lifestyle is to reducing cancer risk."

According to Brown, “The aim of the report is not to worry
people. "We want people to know that what food they eat,
what they weigh and how physically active they are can af-

fect their risk and this report gives
practical information on what patterns of diet and activ-

ity are conducive to reducing the risk of cancer."

"This report collates over 30 years’ worth of
strong scientific evidence and includes
data from over 50 million people and so it
is a very comprehensive review. It con-
tains information on what positive steps
people can take to reduce their risk (the

‘good news’ is that there are things you can
do to reduce your cancer risk) and shows that

in most cases it isn’t a single food or nutrient
that makes a difference–there are no magic bullets–

the important thing is what you eat and drink, your
weight and how active you are throughout your lifetime."

Caroline Cerny, the lead of the Obesity Health Alliance com-
prised of over 40 health charities, medical colleges and campaign
groups, said carrying excess weight can not only raise the risk of
cancer, but also type 2 diabetes, heart and liver disease and men-
tal illness.

"It’s clear we need an environment that supports and encourages
healthy choices, rather than steering us towards unhealthy op-
tions with constant adverts, promotions and offers," she said.

Professor Sir Ian Gilmore, Chair of the Alcohol Health Alliance
U.K., welcomed the warning against alcohol.

While the report reiterates information we already know (that
our lifestyles cut our risk of cancer), professor Linda Bauld of
Cancer Research U.K. said, “it is important to remember it's the
things you do every day that matter most. Building small
changes into your daily life, like choosing sugar-free drinks or
walking more, can add up to a big difference for your health."

Source: Newsweek

Obesity Linked to 12 Types of Cancer in New Report
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10 Ways To Lower Your LDL


