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by Matt Lynn, CEO, Boys & Girls Clubs of Greater Kalamazoo

This year marks Boys & Girls Clubs 32nd Annual Golf
Outing and Silent Auction! We are very excited to lead this
fundraising event in the spirit and tradition that has been car-
ried out for over 30 years.
We are pleased to have Group
Marketing Services, Inc. as the
Title Sponsor and hope you will
join us as a corporate sponsor
for this year’s event. The Golf
Outing will be held at Gull
Lake View Golf Resort on
Monday, May 23, 2022. Regis-
tration for golf opens at 8:30
a.m. with a shotgun start at
10:00 a.m.

The Golf Outing is one of the
signature Boys & Girls Clubs
fundraising events, with the proceeds supporting the variety
of programs and services offered daily all year round to
youth ages 5-19 in the Greater Kalamazoo Area.

As in years past, we expect to draw over 400 golfers; an audi-
ence with discretionary income, decision makers within
businesses, and community leaders. We thank you for your
past support and participation in this event, and we are
excited to have Group Marketing Services, Inc. as the Title
Sponsor again this year.

Perhaps you can choose to participate with a Silent Auction
donation from your business. All donations are tax
deductible and greatly appreciated.

To become a sponsor and/or register as a golfer, please
visit our website: bgckzoo.org.
You can also call 269-349-4485.

There are a variety of packages,
all with great perks, including
admission to the outing.

For participation without sponsor-
ship, there are golfer packages and
advertising opportunities available.

Mark your calendar for May 23,
2022 and show your support for an
organization that is vital to the
greater community!

Thank you again for your support of Boys
& Girls Clubs.

If you have any questions about the
Golf Outing and Silent Auction
please contact Alison Koch, Com-
munity Engagement Coordinator,
at alisonk@bgckzoo.org or at
269-349-4485, ext. 106.

(L to R) Congressman Fred Upton, James B. Kaiser, president of
Group Marketing Services, Inc. /Title Sponsor, Matt Lynn /CEO

Boys & Girls Clubs of Greater Kalamazoo

Boys and Girls Clubs of Greater Kalamazoo
32nd Annual Golf Outing, Sponsored by

GroupMarketing Services, Inc.

Remembering Our
Heros On Memorial
Day May 30th!
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Practicing good oral hygiene, eating
healthy foods, and practicing other

healthy behaviors will
help keep you and your
baby healthy. Delaying
necessary treatment for

dental problems could
result in significant risk to

you and your baby.

Get Oral Health Care
• Taking care of your mouth

while you are pregnant is important
for you and your baby. Changes to your body when you are preg-
nant can make your gums sore or puffy and can make them bleed.
This problem is called gingivitis (inflammation of the gums). If
gingivitis is not treated, it may lead to more serious periodontal

(gum) disease. This disease can lead to tooth loss.
• Oral health care, including use of X-rays, pain medication, and

local anesthesia, is safe throughout pregnancy.
• Get oral health treatment, as recommended by an oral health pro-

fessional, before delivery.
• If your last dental visit took place more than 6 months ago or if

you have any oral health problems or concerns, schedule a dental
appointment as soon as possible.

• Tell the dental office that you are pregnant and your due date.This
information will help the dental team provide the best care for you.

Practice Good Oral Hygiene
• Brush your teeth with fluoridated toothpaste twice a day. Replace

your toothbrush every 3 or 4 months, or more often if the bristles
are frayed. Do not share your toothbrush. Clean between teeth
daily with floss or an interdental cleaner.

Tips For Good Oral Health During Pregnancy

The multibillion-dollar treatment industry appeals
to emotion in misleading advertisements.
No asterisks. No cleverly parsed disclaimers. Often the ads
simply say: Come to us and you will beat cancer.
In reality, these ads represent the quintessence of a rivalry
that has long percolated among Cancer Inc.’s denizens, who
will compete for a projected $207 billion in billings in 2020. It
is less a war on cancer than a war on truth– and on vulnera-
ble consumers.
The most comprehensive study of such
advertising, published in the Annals of
Internal Medicine in 2014, notes that can-
cer-treatment ads, as a class, rely on emo-
tional appeals evoking hope or fear,
while pointedly omitting useful informa-
tion. Eighty-eight percent tout treatments
and only 18% mention screening, even
though early diagnosis is more critical to
survival than the interventions romanti-
cized on TV. Risks appear in barely 2% of ads.
Nearly half of TV spots include testimonials, some fea-
turing celebrity pitchmen.Ads increasingly incorporate
"natural" remedies that tap into the growing cachet of alter-
native medicine. Of one hospital's implication that its propri-
etary diet would yield a survival benefit, urologic oncologist
Benjamin Davies wrote for Forbes in 2014, "Eating a balanced
(organic?) diet after your prostate cancer surgery has no ef-
fect on your cancer outcome."
Between 2005 and 2015, ad spending by U.S. cancer centers
soared from $54 million to $173 million. In 2016 alone, one
company’s seven rotating TV spots were viewed about a bil-
lion times. "The appeals raise the stakes, in essence saying
you can be saved provided you make the right choice or
doomed if you do not," Steven Woloshin, a physician and
medical communication researcher, wrote in an editorial in
the Journal of the American Medical Association.
Memorial Sloan-Kettering has entered the fray with a series
of tearjerker "Stories” – Sue's, Danny's, Valerie's, Jack's– star-
ring patients who presumably could not otherwise be cured,
but somehow were thanks to the singular magic of Sloan-Ket-

tering. Cancer Treatment Centers of America– which splurges
$100 million by itself– has long raised eyebrows with its
marketing. Currently, the group touts its "genomic testing,"
which guides patient-specific chemotherapy. Unmentioned is
the dismal success rate of such tests in trials: Only 6.4% of pa-
tients were successfully matched with a drug, according to a
2016 article in Nature.
Here, from the American Cancer Society, are five-year sur-
vival statistics for various cancers: cervical, 69%; leukemia,
63%; ovarian, 46%; brain and nervous system, 35%; lung,

19%; liver, 18%; pancreatic, 9%.
One wonders how such numbers justify
the blue sky seen in today's advertising.
The factual liberties now taken in "direct to
consumer" treatment ads would never be
countenanced in drug marketing. The Food
and Drug Administration would not permit
a pharmaceutical company to claim a near-
perfect success rate when the true efficacy
of its product is nowhere close. Plus, there

would be a litany of side-effect disclaimers.
As Tim Calkins, a professor of marketing at Northwestern
University, stated in an interview late last year: "Hospitals
aren't held to [FDA] standards at all, so a hospital can go out
and say, 'This is where miracles happen. And here's Joe. Joe
was about to die. And now Joe is going to live forever.' "
Major centers are unapologetic about the blitzkrieg. "We're in
a competitive marketplace, so our [$3.5 million annual] spend
has to reflect that," Jeremy Moore, a spokesman for major re-
gional player Fox Chase Cancer Center, told the Philadelphia
Inquirer in 2016.
Ever since Oprah hand-delivered American culture to the
gurus of empowerment in the 1990s, positivity has been
hailed as the sine qua non of daily living. Amid this zeitgeist,
merely to insist that objective facts and probabilities matter is
to be labeled a gloom-and-doomer. But the war on cancer is
not the place for pep talks and poetic license. We could do
with more disclosure, less delusion. Nor is this a question
of depriving patients of hope. On the contrary, it's about de-
priving Cancer Inc. of the ability to exploit false hope.

In TheWar On Cancer, Truth Becomes ACasualty



You may assume that there aren't any symptoms for sudden car-
diac arrest (SCA), the deadly condition that occurs when your
heart suddenly stops pumping, but a study published January 5,
2016, in Annals of Internal Medicine suggests that warning signs
are common and often ignored. The most common warning
signs were chest pain, breathlessness, palpitations, lightheaded-
ness or fainting, nausea, and vomiting.

Researchers looked at the health information of more than 800
people who experienced SCA, mostly middle-aged men, and
discovered that about half of the people had warning signs dur-
ing the four weeks leading up to SCA and even 24 hours before
their hearts stopped. Most of those with warning signs ignored
the symptoms. Thirty-two percent of those who called 911 before
SCA survived, compared with only 6% among those who didn't
call for help. That's because many of the symptoms that led peo-

ple to call 911 occurred in the hours just
before the SCA, so these people were
likely to be in a medical care setting
when their hearts stopped.

"If you have chest pain or unexplained
shortness of breath, and especially if
you have risk factors for heart disease
such as high blood pressure, high choles-
terol, diabetes, a history of tobacco use,
obesity, a sedentary lifestyle, or a family
history of heart disease, don't ignore
your symptoms," urges Dr. Randall
Zusman, a cardiologist with Harvard-
affiliated Massachusetts General Hospital.

Source: Harvard Health Letter

Don't Ignore Signs of Sudden Cardiac Arrest

3

For many, Out-Of-Network Coverage is disappearing–
But NOT for those covered on the Great Lakes Employers
Association Group Insurance Health Plans.

One reason surprise medical bills are going up: Coverage for
out-of-network care is going down, according to the Robert
Wood Johnson Foundation (RWJF), whose findings include:

• Just 29% of insurance plans in the individual market provide
any benefits for out-of-network providers. That’s down from
58% a mere three years ago.

• Coverage is also declining in the market for small businesses,
but not nearly as dramatically – 64% of small-group plans offer
some out-of-network coverage, down from 71% in 2015.

• Those small-group numbers are probably roughly in line
with where things stand among large employers’ Qualified
plans.

Why it matters: The burgeoning controversy over surprise
hospital bills stems partly (though not exclusively) from
the bills patients receive when they’re
treated by an out-of-network
provider — even without their
knowledge, often within an
in-network facility.
• Out-of-network coverage

has obviously never been as
generous as in-network cov-
erage (that’s the whole point
of creating a network), but as
insurers pull back even further,
more patients will likely find them-
selves on the hook for even bigger bills.

©Axios. This article was originally published in October, 2018

Out-Of-Network Coverage Is Disappearing– But Not On The GLEAPlans

We’d like to remind you to review your Social Security Statement
online. The Statement has important Social Security information
and, if applicable, estimates of your future benefits.
If you are working, we encourage you to check your Statement
yearly to make sure your earnings record is correct. The State-
ment will also help in planning your financial future.
To view your most recent Statement, please visit:
www.socialsecurity.gov/signin and sign into your account.
With instant access to your Social Security Statement at any time,
you will no longer receive one periodically from the Social
Security Administration in the mail.
You can now easily set up a secure online my Social Security
account to access your Social Security Statement to check your
earnings and get your benefit estimates. You may also be able to
use your online my Social Security account to request a replace-
ment Social Security number card (available in some states and

the District of Columbia). If you currently
receive benefits, you can also:
• Get your benefit verification letter;
• Change your address and phone

number;
• Request a replacement Medicare card;
• Request a replacement SSA-1099 or

SSA-1042S for tax season; or
• Start or change your direct deposit.
You can create a my Social Security account if you’re age 18 or
older, have a Social Security number, valid email, and U.S. mail
address. To create an account, go to
www.socialsecurity.gov/myaccount. You will need to provide
some personal information to confirm your identity, and then
establish your on-line account with your customized Login and
Password to help prevent identity theft. Only you can change
your password.

Reminder From The Social Security Administration

Group Marketing Services, Inc. Summer Hours– Beginning with Memorial Day weekend and continuing
through the Labor Day weekend office hours on Fridays will be from 8:00 AM to 4:00 PM. Online service continues to be
available around the clock, twenty-four hours a day at www.groupmarketingservices.com
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If you received the Zoster vaccine, in the past, according to the
Centers for Disease Control (CDC) you should now receive
the New Shingrix inoculation as well. (The Zoster shingles vac-
cine has since been discontinued as an Allowed Expense under the Pre-
scription Drug Card Program and at the Doctor's Office for those
Program participants age 60 and older).
What is Shingles? Shingles, also known as herpes zoster, is a
painful skin rash caused by reactivation of the (Chicken Pox) vari-
cella zoster virus. Shingles is caused by the varicella-zoster
virus. This is the same virus that causes chickenpox. Because of
this, shingles is also known as herpes zoster. But the virus that

causes chickenpox and shingles is not the same virus responsible
for cold sores or genital herpes, a sexually transmitted infection.
Learn more about Shingles at: www.shingrix.com/.
Are you a candidate for Shingles? If
you have had the Chicken Pox as a child,
your risk of developing shingles is greater.
One in three people in the U.S. will get
shingles. Insureds, age 50 and over, can fill
both (required) Shingrix Rx shots at a
GLEA Prescription Drug Card Plan Partici-
pating Pharmacy ONLY, at no cost to you.

The Teladoc® mobile app is the most convenient way to
Teladoc® and feel better!
The quality care you want... With the convenience you need.
24/7 Tele-video Physician Consultation/Prescriptions avail-
able, with just a $10 Copay at time of services. Speak to a
licensed doctor by web, phone or mobile app in minutes!
Healthcare professionals, trained physicians, dermatologists
and therapists with an average of 20 years experience!
To register at www.teladoc.com , all adults (employees,
spouses and adult children) will need to enter their name,
date of birth and Group Insurance Member ID Card Number
to create a Login, as indicated on the Teladoc® website, then
select Great Lakes Employers Association
PPO Plan as “Benefits
Provider.”
Schedule a doctor visit,
manage your medical
history and even send a
prescription to the near-
est pharmacy – all from
the palm of your hand.

Some consultation examples:
• General Medical
• Cold & flu
• Bronchitis
• Allergies
• Pink eye
• Dermatology
• Skin infection
• Acne
• Skin rash
• Abrasions
• Moles/warts
• Upper respiratory

infections
24 hours a day, 7 days a week
Teladoc® is available to consult with a doctor over
the phone, by video or through the mobile app.
This service is another Great Lakes Employers
Association PPO Plan Benefit you can access
for quality, affordable healthcare, at your
convenience!

GLEAOffers Members 24/7 Access To Quality Healthcare With Teladoc®

Prepare Now For Upcoming Allergy Season / Teladoc®

Allergy season is just around the corner. With pollen will come
congestion, sneezing, itchy eyes and a scratchy throat. As pollen
counts rise in your area, you can prepare now with these tips:
• Begin a medication regimen before symptoms become

full-blown– and use the medication consistently.
• Clean your home and do laundry every two or three days (es-

pecially bedding).
• Change the filters on your air conditioning unit frequently

and use a high efficiency grade filter.

• Shower before bed. Transferring allergens from your hair or
face to your pillow can make matters worse.

• Stay indoors as much as possible when pollen counts are
highest (typically 5 a.m. to 10 a.m.) and on windy days.

If you want to consult a physician but have difficulty
scheduling or are concerned about going to an in-
person office appointment, remember Teladoc® doctors
can support you through a tough allergy season
24/7, no matter where you live, by phone or
video. Access at: www.groupmarketingservices.com

More small employers are moving to self-funded health
insurance plans, with an Employee Benefit Research Institute
study showing 17.4% of companies with fewer than 100 employees
offering Self-Funded Health Plan in 2016, compared with 14.2% in

2015. Companies considering self- insurance need to be aware of
federal regulations, select appropriate stop-loss coverage and be
prepared for volatility in claims. Access this and other informative
articles online at: www.groupmarketingservices.com

Shingrix (Herpes Zoster) Vaccine For Shingles Now Covered


