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Salute Our
Veterans
Nov. 11th!

Vote Nov. 8th!
In 1621, the Plymouth colonists and Wampanoag tribe shared an
Autumn harvest feast that is acknowledged today as one of the
first Thanksgiving celebrations in the colonies. For more than
two centuries, days of thanksgiving were celebrated by individ-
ual colonies and states. It wasn’t until 1863, in the midst of the
Civil War, that President Abraham
Lincoln proclaimed a national
Thanksgiving Day to be held each
November.
In September 1620, a small ship
called the Mayflower left Plymouth,
England carrying 102 passengers,
an assortment of religious sepa-
ratists seeking a new home where
they could freely practice their
faith and other individuals lured
by the promise of prosperity and
land ownership in the New World.
After a treacherous and uncom-
fortable crossing that lasted 66 days, they dropped anchor near
the tip of Cape Cod, far north of their intended destination at the
mouth of the Hudson River, in what was then called Virginia.
One month later, the Mayflower crossed Massachusetts Bay,
where the Pilgrims, as they are now commonly known, began
the work of establishing a village at Plymouth.
Throughout that first brutal winter, most of the colonists
remained on board the ship, where they suffered from exposure,
scurvy and outbreaks of contagious disease. Only half of the
Mayflower’s original passengers and crew lived to see their first
New England spring. In March, the remaining settlers moved
ashore, where they received an astonishing visit from an
Abenaki tribe member who greeted them speaking English.

Several days later, he returned with another Native American,
Squanto, a member of the Pawtuxet tribe who had been kid-
napped by an English sea captain and sold into slavery before
escaping to London and returning to his homeland on an
exploratory expedition. Squanto taught the Pilgrims, weakened

by malnutrition and illness,
how to cultivate corn, extract sap
from maple trees, catch fish in
the rivers and avoid poisonous
plants. He also helped the settlers
forge an alliance with the
Wampanoag, a local tribe, which
would endure for more than 50
years and remains one of the sole
examples of harmony between
European colonists and Native
Americans.
In November 1621, after the
Pilgrims’ first corn harvest

proved successful, Governor William Bradford organized a
celebratory feast and invited a group of the fledgling colony’s
Native American allies, including the Wampanoag chief Massas-
oit. Now remembered as American’s “first Thanksgiving,”
although the Pilgrims themselves may not have used the term
at the time—the festival lasted for three days. While no record
exists of the historic banquet’s exact menu, the Pilgrim chroni-
cler Edward Winslow wrote in his journal that Governor Brad-
ford sent four men on a “fowling” mission in preparation for the
event, and that the Wampanoag guests arrived bearing five deer.
Historians have suggested that many of the dishes were likely
prepared using traditional Native American spices and cooking
methods, as the Pilgrims did not have an oven.

History of Thanksgiving
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The IRS recently announced the revised dollar limitation on
employee salary reduction contributions to a medical Flexible
Spending Accounts (FSA), and the revised maximum medical
FSA carryover amount. For 2022, the employee salary reduc-
tion contribution dollar limitation was $2,850. For 2023, the
limitation will be $3,050. Additionally, for 2022, the maxi-
mum carryover amount was $570. For 2023, the maximum

carryover amount will be $610.
Employers must amend their plans to allow
for the carryover increase. Look for the
amendment notice shortly allowing you
the choice to update your plan or leave it
unchanged.
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Flexible Spending Accounts (FSA) 

Effective November 1, 2022, Ongoing Evaluation and Treatment
for Mental, Nervous, Behavioral Disorders for Adults over the
age of 18 is included in Teladoc®, available to consult with a
doctor over the phone, by video or through the mobile app. This
service is another Great Lakes Employers Association PPO Plan
Benefit you can access for quality, affordable healthcare, at your
convenience.
Virtual Care Supports Mental Health. Depression, anxiety and
other mental health challenges are common and often go un-
treated in America. 18% of U.S. adults have some form of mental
illness — that’s almost 1 in 5 adults. Additionally, 57% of U.S.
adults with mental illness receive no treatment. Medication ther-
apy combined with Telehealth counseling for depression and
anxiety is an important treatment regime. Teladoc® Primary Care
provides access to medication therapy in many mental health sit-
uations while also accessing qualified counseling, leading to bet-
ter overall treatment.

To register at www.teladoc.com ,
all adults (employees, spouses
and adult children) will need
to enter their name, date of
birth and Group Insurance
Member ID Card Number to
create a Login, as indicated
on the Teladoc® website,
then select Great Lakes
Employers Association
PPO Plan as “Benefits
Provider.”

In a continuous effort, to improve serv-
ice to our members, Group Marketing
Services, Inc., is constantly upgrading
and improving our claim payment
processes. Current upgrades, sched-
uled to be completed this month, in-
clude improvements to delivering the
Member’s Explanation of Benefits
(EOB’s).
Anytime a Member’s Health/Medical/
Dental/Vision claim is received,
GMS processes that claim accord-
ing to the Employer’s Spon-
sored Group Plan Policy
Provisions and issues an  Expla-
nation of Benefits (EOB) to the Member. This EOB communicates
to the Member how much of the claim was Allowed/Paid by the
Plan and how much, if any, the Member is required to pay to the
provider, for that service/expense (i.e. estimated patient’s re-
sponsibility).
These EOBs are currently mailed to the Member’s most recent
residence address (on file) when a claim is processed. Now, with
an email address on file for the adult Members, the Member will
be notified securely via email that their EOB is available elec-
tronically. The Member will be able to access their EOB securely

at any time  through their Employee
Medical Claims Portal on the GMS web-
site at
www.groupmarketingservices.com, se-
lecting the LOGIN option, at the top of
the screen.  
Notice of EOB availability for minor, de-
pendent children will be sent to the Pri-
mary , adult Member.
Paper copies of the EOB’s will no

longer be mailed when a valid email
address has been provided and is se-

curely available electronically.
Any Member wishing to add/up-

date/ correct an email address for themselves or their depend-
ents or may want  to opt out of the electronic EOB’s notification
process, should contact ivana@groupmarketingservices.com or
269 343 2611, ext. 118 to select that option.
A history of your active account, past EOB’s (including paper
EOB’s) will continue to be available at: 
www.groupmarketingservices.com.
Any direct reimbursement due to the Member will be itemized
on the electronic EOB and mailed to the Member’s Home 
Address on file.

Keep your communication information current in the Group Marketing Services, Inc. system. Update change of address when
moving; and changes of email address, birth, marriage, change of name or adoption. Keeping your information current is
quick and easy on our website: www.groupmarketingservices.com or Contact Policy Holder Service locally at 269 343-2611 or
800-632-5015, ext. 118.

Members– Is Your Communication Information Current??

Your Explanations Of Benefits (EOB) Are Now Available On Line

Effective November 1st: GLEA Members Receive Expanded Teladoc®Benefits



The GLEA Progressive Dental Plan is targeted to retain and reward the permanent
employee. Dental benefit increases in your plan occur each January 1st, following
the individual’s effective date.

1ST                   2nd YEAR             3rd YEAR                   EACH
CALENDAR          Progressive          Progressive                   YEAR

YEAR                Begins Jan1st Begins Jan1st THEREAFTER
Individual Calendar Year
Maximum Benefit Payable                                                $ 800                      $ 1,000                  $ 1,250                        $ 1,500 
Calendar Year Deductible Per Person
Preventative                                                                       NONE                     NONE                 NONE                       NONE
Routine                                                                           $  50                    $     50                  $     25                       $     25 
Major                                                                                   N/A                  **$     50                  $     25                        $     25
Orthodontia                                                                        N/A                    **NONE              NONE                   NONE

Maximum Deductible Per Person                                      $  50                    $     50                 $     25                        $    25

Plan Pays the following Percentage
PREVENTATIVE PROCEDURES 75%                         85%                     100%                      100% 
ROUTINE PROCEDURES 60%                   75%                      80%                            80%
MAJOR PROCEDURES NONE                  ** 50%                       50%                            50% 
ORTHODONTIA PROCEDURES NONE                  ** 50%                      50%                            50% 

1) There is no transfer of benefits available. Expenses incurred prior to the effective date do not credit towards the deductible.
2) The change in calendar year Benefit Schedule is the first of the month of January following the effective date.
3) If the Employer group’s Progressive Dental Plan is effective in 2022, the 2nd year Benefits start on January 1st 2023.
4) This program benefits the longer-term employee and provides the employer a more efficient blended, premium cost.

(children under 19 only, lifetime max. $750)

•Progressive
Dental Plan
Benefit Schedule

Reward & Retain Your Permanent Employees –Add Increasing Dental Benefits!

Your Dental Health Is Important
So We’ve Got You Covered With 

A Free Floss Dispenser–
Plus Dental Plans 

With Increasing Benefits!

To obtain a Progressive Dental Plan Quote, please call (269) 343-2611, ext. 108  Or at www.groupmarketingservices.com

Call Group Marketing Services, Inc. today for your
Complimentary Dental Floss Dispenser. You can also 

request a Free Quotation for our Progressive Dental Plan.
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One of the main concerns we frequently hear about is the ability
to find and keep new employees. In general, offering a wage in-
crease is one of the best ways to ensure your employees will
stick around. However, running a small business is incredibly
tough and wage increases are not always feasible. Offering
healthcare benefits is a great way to attract employees and in-
crease retention while providing for your team.

Offer Dental Insurance. Medical plans for the most part do not
cover dental care. With a consistent need to take care of your
teeth, it can be expensive to maintain dental health when paying
out of pocket. Dental insurance is cost-effective and simple to
add to an employee’s healthcare benefits package and can help
you attract and retain key employees. We can show you options
and help you find the dental plan that best fits your needs.

Companies Provide Dental Plans To Attract And Retain Employees



Please duplicate and distribute to each of
your employees, Plan participants or for-
ward as an email to your employees. 
Many newsletter articles are informative as
to current, Employer-Sponsored Group 

Insurance Plan Benefits, usage and updates. 
Please post this Newsletter, for employees'
review, in a conspicuous, on site location.
Access this and other newsletters at:
www.groupmarketingservices.com

© Group Marketing Services, Inc. 2022 All rights reserved. 
Contact us at: www.groupmarketingservices.comGMS NEWS 2022  BPD _VOL. 73 10-25-22  v16 4

Group Marketing Services, Inc. has NOW imple-
mented a new, cooperative program for first
time Mothers-to-be, or those to-be once again.
This is a companion program that starts with a
phone conversation about what to expect dur-
ing the developing pregnancy and the tools
available from the Early Mother's Program.
A book from the American College of Obstetri-
cians and Gynecologists,“Your Pregnancy and
Childbirth Month to Month,” will be provided as
our gift to Mom.
This book provides authoritative knowledge from
the experts at the American College of Obstetricians
and Gynecologists, the leading women’s health organization.
In plain, easy-to-understand language, this new fifth-edition
empowers you to make important decisions about your
health and your baby’s health. It’s the one source you can
rely on for essential information about each month of preg-
nancy and beyond:
• A fully illustrated month-by-month guide showing your

baby’s development and changes to your body.
• Descriptions of each prenatal visit and the key tests you

may need.

• Complete information on labor and delivery.
• Clear, up-to-date guidance on prenatal 

genetic testing.
• Expert advice on prenatal nutrition and

how to feed your baby.
• Discussion of special concerns, such as

multiple pregnancy and complications.
Learn more about this new resource and
other pregnancy advice by visiting:
www.yourpregnancyandchildbirth.com.

Further, the Mother to-be will be introduced to
our Early Mother’s Program, that is a compan-

ion throughout her pregnancy.
There is a nurse provided to help follow up and monitor the
pregnancy progress. The nurse will be a contact, providing
information and to answer pregnancy concerns, expectations
and preparations for both the Mother and new born.
It is important to receive information about who to contact,
early in the maternity process.
Please call Group Marketing Services, Inc. at 800-632-5015,
extension 121 with Mother’s name and contact information.

When you acquire a dependent through marriage, birth or adoption, it is important to
apply for Dependent Coverage by submitting a completed and signed Enrollment Form
GP2917 within 30 days after marriage, birth or adoption.

When To Apply For Dependent Coverage

Important News Update: Early Mothers Program

To help you better understand your Health Insurance, below are
some commonly used Definitions:
“Employee”, “Employment” means a person legally residing in
the United States, with valid U.S. Government issued identifica-
tion and work authorization documents who is directly em-
ployed in the regular business of and compensated for services
by the Employer. There must be clear evidence that the Em-
ployer contributes the required withholding such as FICA, Fed-
eral and State taxes and provides unemployment  compensation
where  applicable, to prove that a true  Employer/Employee re-
lationship exists.
“Insured” shall mean the Employee, Enrollee, Member or other
individual who is eligible to apply for Coverage under the In-

surance Plan for themselves, their Dependents and their Adult
Children who, in fact, have Enrolled and are paying premiums
as required.
“Child” or “Children” means an Eligible Employee’s natural
Child, stepchild, legally adopted Child and Child Placed with an
Eligible Employee for adoption. In connection with any adop-
tion, Child means an individual who has not attained the age of
18 as of the date of the adoption.

We will highlight additional Terms and Definitions in future 
issues of the GLEA Benefit Plan Developments Newsletters. 
See your Group Insurance Certificate for a
listing of Terms and Definitions.

Understanding Your Insurance: Highlighting Some Policy“Definitions”

A recent Forbes Advisor survey found that 91% of U.S. men and
82% of U.S. women were very happy or somewhat happy with
their health insurance plans, but many are confused by basic

Health Insurance Terms. Out of 2,000 respondents, 50% to 77%
could not correctly define commonly-used Terms and
Definitions, such as those highlighted in the article below.

Most Americans Happy With Their Health Plans But Struggle With Definitions


