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At least $500 million is spent on pumpkin spice-flavored items
in the United States each year. So why this particular flavor so
much? Turns out, we love to be reminded of fall and the warm
feelings of family, home and nostalgia the season brings — and
our brains associate those warm feelings with this particular fla-
vor, psychologists and researchers say.

Starbucks started the pumpkin spice craze back in 2003 with the
introduction of its Pumpkin Spice Latte. A Boston-
based psychologist who specializes in the applica-
tion of psychology to marketing, shared insights
into the neuroscience and the marketing
around our love of this particular flavor. "The
flavor is just so closely tied to the arrival of fall
and the nostalgic, wholesome vibes of both
family and the leaves changing.”

Pumpkin spice flavoring actually contains no
real pumpkin, according to Verify.com. Noting
that Starbucks started the pumpkin spice
craze in 2003 with the introduction of its Pump-
kin Spice Latte, the drink was "an instant success"
and became "the most successful seasonal drink of all
time."

Starbucks has kept its Pumpkin Spice Latte (also known as PSL)
as a seasonal beverage – We are highly, highly visual creatures,
but our sense of taste is one of our weakest senses. Our sense of

taste is actually "highly impressionable," the psychologist con-
tinued. He explained that "we don't taste objectively – we almost
‘hallucinate’ with our taste buds."

There have been a lot of experiments testing the accuracy of hu-
mans’ sense of taste. For example, we really can't tell wine [dis-
tinctions] nearly as well as we think we can. The associations
between fall and pumpkin spice are built in the medial temporal

lobe, which we can think of as the brain’s "associative
network." The medial temporal lobe organizes the

concepts we’ve learned, and how they’re con-
nected. So, when either idea  — pumpkin spice
or fall — is activated, it will automatically
trigger the other, since they share such close
proximity in the medial temporal lobe. Prod-
uct marketers have successfully associated
fall with pumpkin spice to such an extent
that we can't really have one without the
other — the association impacts perception it-

self.

"There's no pumpkin content in pumpkin spice
on its own," Ethan Frisch, spice expert told Ver-

ify.com. Frisch noted that it is instead a blend of four to
five spices: cinnamon, ginger, cloves, nutmeg and allspice.
© Fox News. Originally published August, 2022.

Pumpkin Spice: We Love It Because There's Brain Science Behind It

Provider-Related Medical Services Spending Rose 10.5% Between 2016-2019
•  Medical services by provider: $302.1 billion in 2016 to 333.9 billion in 2019 (10.5% increase)

•  Dental services: $122.6 billion in 2016 to $139.7 billion in 2019 (14.0% increase)
•  Nursing homes: $179.5 billion in 2016 to $194.2 billion in 2019 (8.2% increase)

Source: ValuePenguin, July 2022
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Remember when you lost a tooth and couldn’t
wait for the Tooth Fairy’s visit?

In my house, I’d find a shiny silver dollar
under my pillow. We know kids still love to
put their baby teeth under their pillows in
anticipation of a visit from the Tooth Fairy.
According to Delta Dental’s Original Tooth
Fairy poll, the beloved Tooth Fairy visited

79% of homes across the country with chil-
dren ages 6-12 who have lost teeth.

One in 3 parents agree that the Tooth Fairy is a positive way to
instill good oral health habits in their child. This year, more par-
ents said that the Tooth Fairy provided their child with an op-
portunity to celebrate something fun (55% 2022 versus 48%
2021) at a time when it was sorely needed!

The Original Tooth Fairy Poll has generally been a good barom-
eter of the overall direction of the economy. In fact, for 17 of the
past 20 years, the trend in average giving has tracked with the
movement of the S&P 500.

Where did the delightful Tooth Fairy come from anyway? The
first published mention was a 1908 Chicago Tribune article by
author Lillian Brown. She gave new parents a suggestion that
would help them persuade children to have their loose baby
teeth pulled —  tell them the “tooth fairy”would leave a small
gift of 5 cents under their pillow for each tooth that they lost.

It’s possible that the tooth fairy tradition traces its roots back
nearly a millennium to the 10th century Norse peoples of Eu-
rope. In the “Eddas,” the earliest recorded writings of Norse and
Northern European traditions, a tradition called the “tand-fe”
(translated to the “tooth fee”) is noted. Parents would gift chil-
dren a small fee when they lost their first tooth. Why? There
were various beliefs that teeth were valuable and brought good
luck — some warriors would even fashion necklaces out of mul-

tiple teeth to protect them and keep them safe during battle.

That’s the most you’ll ever need to know about the Tooth Fairy!

““Our oral health is essential to our overall health, and the time-
honored tradition of the Tooth Fairy can help bring attention in a
fun way to the importance of establishing proper oral hygiene habits
at an early age.”” –(Jennifer Elliott, Chief Mktg. Officer, Delta Dental Plans)

© California Broker Magazine. Originally published August, 2022

79% of Families Say Tooth Fairy Continues to Bring Joy!

History Of The Poll. Since 1998, the annual Original Tooth Fairy
Poll® has been a fun way to gauge how generous the tiny fairy
had been in the previous year and help kids develop positive
dental habits at an early age. More than 1,000 parents of children
ages 6-12 were surveyed, representing a broad spectrum of the
U.S. population, not just those with dental insurance.
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Reward Permanent Employees –See Progressive Dental Plan on Page 3...

Dental offices, closed during the height of the pandemic, resulted
in important dental maintenance being postponed and pa-
tient reluctance to re-schedule when dentists reopened.

Your GLEA Dental Plan allows for Full Benefits for 
the Part I: Preventative Services of your Policy, of 
two dental cleanings within a twelve month period, 
prophylaxis and oral exam (2 per 12 month period),
Topical Fluoride application (for children under age
19), Sealants, (under age 19) on permanent bicuspids
and molars, once in every 24 month period, and space
maintainers to replace primary teeth (for children under

age 19), bitewing radiographic X-rays, (limit 2 per 12 month period)
and single film X-rays as required.

Please be sure to show your new Dental Insurance Card
(direct billing instructions on the back), EDI Payor:

66701, at your dentist's office when seeking dental
services. This is informational only. Please contact
your Customer Service Representative at 
800-632-5015 or 616-940-2099 or 269-343-2611, or
review your most recent Dental Plan Benefits/
Certificate of Group Insurance booklet for any

additional questions.

Routine Dental Services Are Important To Your Health

Annual Medicare Enrollment Period Ends December 7th
Medicare Enrollment for the millions of seniors and people with dis-
abilities starts October 15th and runs through December 7th. This
is especially important for newly eligible enrollees, who have to
choose between traditional Medicare (often paired with a Medicare
supplement plan and drug plan) or a private Medicare Advantage

plan. The change, if received for
processing by December 7th, is
effective as of January 1, 2023.



The GLEA Progressive Dental Plan is targeted to reward the permanent employee.
Dental benefit increases in your plan occur each January 1st, following the 
individual’s effective date.

1ST                   2nd YEAR             3rd YEAR                   EACH
CALENDAR          Progressive          Progressive                   YEAR

YEAR                Begins Jan1st Begins Jan1st THEREAFTER
Individual Calendar Year
Maximum Benefit Payable                                                $ 800                      $ 1,000                  $ 1,250                        $ 1,500 
Calendar Year Deductible Per Person
Preventative                                                                       NONE                     NONE                 NONE                       NONE
Routine                                                                           $  50                    $     50                  $     25                       $     25 
Major                                                                                   N/A                  **$     50                  $     25                        $     25
Orthodontia                                                                        N/A                    **NONE              NONE                   NONE

Maximum Deductible Per Person                                      $  50                    $     50                 $     25                        $    25

Plan Pays the following Percentage
PREVENTATIVE PROCEDURES 75%                         85%                     100%                      100% 
ROUTINE PROCEDURES 60%                   75%                      80%                            80%
MAJOR PROCEDURES NONE                  ** 50%                       50%                            50% 
ORTHODONTIA PROCEDURES NONE                  ** 50%                      50%                            50% 

1) There is no transfer of benefits available. Expenses incurred prior to the effective date do not credit towards the deductible.
2) The change in calendar year Benefit Schedule is the first of the month of January following the effective date.
3) If the Employer group’s Progressive Dental Plan is effective in 2022, the 2nd year Benefits start on January 1st 2023.
4) This program benefits the longer-term employee and provides the employer a more efficient blended, premium cost.

(children under 19 only, lifetime max. $750)

•Progressive
Dental Plan
Benefit Schedule

Reward Permanent Employees –Add Dental Benefits That Increase Every Year!

For a Progressive Dental Plan Quote, please call your agent or (269) 343-2611, ext. 125  Or at www.groupmarketingservices.com

One in five people in the U.S. will develop skin cancer –
9,500 per day.
• Skin cancer can effect anyone, regardless of skin color.
• The survival rate for melanoma, the deadliest form of skin

cancer, is 99% when detected and treated early. It drops all the
way to 15% in its more advanced stages.

• Approximately 90% of all non-melanoma skin cancers, in-
cluding basal cell carcinoma and squamous cell carcinoma,
are directly associated with exposure to UV radiation from the
sun. (The majority of these from sun damage received by the
time we were in our teens).

• Everyone should use sunscreen before going outdoors, and it
should be reapplied every two hours. Those going into the
water or who sweat excessively should reapply it more often.

• A study in the Journal of Clinical On-
cology reported that Total-Body Skin
Cancer Exams, performed by a der-
matologist, are 23.5 times more
likely to find skin cancer than a
Pap Smear is to find cervical can-
cer. Make these life-saving
exams part of your yearly health-
screening routine.

• If you see a mole that changes, itches, or bleeds, it could be a
sign of skin cancer. Don’t wait for your annual exam. Get
checked by your dermatology professional right away.

• Annual Total Body Skin Cancer Exams by a Dermatologist or
your Family Doctor are a Covered Medical Expense under
your GLEA Group Health Insurance Plan, 100% after a Physi-
cian Office Visit Copayment.

Skin Cancer Is Highly Curable When Caught Early & Treated Properly

To help you better understand your Health Insurance, below are
some commonly used Definitions:
“COBRA” means Consolidated Omnibus Budget Reconciliation
Act 1986.
“FMLA” means the Family and Medical Leave Act of 1993.
“ENROLLED”means the Enrollee has completed all application
and Enrollment requirements and has received Company ap-
proval and Insurance is effective.

“ADULT CHILD” or “ADULT CHILDREN” means an Em-
ployee’s natural child, legally adopted child or stepchild be-
tween the ages of 19 and 26.
We will highlight additional Terms and Definitions in future 
issues of the GLEA Benefit Plan Developments Newsletters. 
See your Group Insurance Certificate for a listing of Terms and
Definitions.

Understanding Your Insurance: Highlighting Some Policy“Definitions”
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Please duplicate and distribute to each of your employees, Plan participants or forward as an email to your employees. 
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When you sit, you use less energy than you do when you
stand or move. Research has linked sitting for long
periods of time with a number of health con-
cerns. They include obesity and a cluster of con-
ditions– increased blood pressure, high blood
sugar, excess body fat around the waist and
abnormal cholesterol levels– that make up
metabolic syndrome. Too much sitting
overall and prolonged periods of sitting
also seem to increase the risk of death from
cardiovascular disease and cancer.
Any extended sitting– such as at a desk, be-
hind a wheel or in front of a screen– can be
harmful. An analysis of 13 studies of sitting time
and activity levels found that those who sat for more
than eight hours a day with no physical activity had a risk of
dying similar to the risks of dying posed by obesity and
smoking. However, unlike some other studies, this analysis
of data from more than 1 million people found that 60 to 75
minutes of moderately intense physical activity a day coun-
tered the effects of too much sitting. 
Another study found that sitting time contributed little 
to mortality for people who were most active.
More study is needed on the effects of sitting and physical 
activity on health. However, it seems clear that less sitting
and more moving overall contribute to better health. You

might start by simply standing rather than 
sitting when you have the chance or finding 

ways to walk while you work. For example:
• Take a break from sitting every 30 

minutes.
• Stand while talking on the phone 

or watching television.
• If you work at a desk, try a standing

desk – or improvise with a high
table or counter.

• Walk with your colleagues for meet-
ings rather than sitting in a conference
room.

• Position your work surface above a
treadmill, with a computer screen and key-

board on a stand or a specialized treadmill-ready vertical
desk – so that you can be in motion throughout the day.
The impact of movement, even leisurely movement, can be
profound. For starters, you'll burn more calories. This might
lead to weight loss and increased energy. Also, physical 
activity helps maintain muscle tone, your ability to move 
and your mental well-being, especially as you age.
© Mayo Foundation for Medical Education and Research (MFMER), 
Edward R. Laskowski, M.D. Originally published August, 2020.

The Risks of Sitting Too Much

According to studies published in the American Journal of 
Epidemiology, 30 minutes a day of moderate to light exercise
can counteract a day of sitting.
Listed below are exercises that can be done while stationed
at a desk job to reduce the effects of sedentary behaviors.
Wall squats – stand with your back against a wall and
your feet a foot and 1/2 away from the wall slide your
spine slowly down the wall bending your knees until you
mirror a seated chair position, you should be able to see
your toes,  time and hold this position, aim for 60 second
intervals.  Release, rest and repeat.
Triceps dips – use a ledge, non-rolling chair or sturdy
surface sit at the edge of the surface. Position your feet
out in front of you, plant the palm of your hands on the
surface with fingers pointed forward, or grip the edges of
the chair.  Engaging your core raise your body off the chair
using your arms and dip down creating a bend at the elbow and
low enough so your glutes go down towards the floor, push up
and dip down, repeat the exercise for 15 reps. Rest for 30 sec-
onds do 3 sets of 15. You can advance the exercise by varying the
placement and leverage of the feet and hands, place the feet fur-
ther away to make the work more challenging.
Calf raises – can be done while standing in one position. Stand
and push up through the ball of your foot which will create a
contraction in your calf muscles. Pause and hold a few seconds
for the contraction and then slowly lower your feet. Rise up

again, and repeat this work while practicing correct posture.
Aim for 3 sets of 12 to 15 reps to advance the exercise try balanc-
ing on one foot while executing a single calf raise.

Desk Push-ups – Position your hands in a push up
stance shoulder width apart on your desk and walk

your feet away from the desk to create an incline.
Slowly lower your chest down bending at the elbows
towards your desk creating a modified push up. Do
15 reps aim for 3 sets.  Make sure you have good
traction and you’re not sliding in place.
Lunges – Stand with your feet positioned apart at
shoulder-width length. Bring one leg to the front,
and extend the other towards the back, standing on
your toes. This is the starting position. Slowly bend

the knee of your front leg, forming a 90-degree angle
and slowly lunge creating a contraction in your quad

and hamstrings, glutes and calves (the knee shouldn’t extend
past the toes), while also bending the other leg. Bring your
whole body down, until your back knee barely touches the floor.
Do 5 to 15 reps, and then alternate legs.
High  Knees – stand up at your desk and bring up a knee as
high as you can mimicking an exaggerated march in place, 
alternate legs and do as many as you can, the more you move
the better.
Jennifer Kaiser / NASM Certified Trainer

30 Minutes A Day Of Light/Moderate Exercise Can Counteract A Day Of Sitting


